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About the Studio

Good Done Daily is a graphic 

design studio serving 

philanthropic, nonprofit, small 

business, and endowment-

lead initiatives throughout 

Southeast Michigan.  

With over 10 years of collective 

experience, our team of 

designers, developers, writers, 

and strategists have helped 

influence the way people 

and organizations speak by 

addressing how they’re seen. 

Our people-centered approach blends together innovative problem solving with meaningful insight to 

help businesses and individuals discover their most sincere and honest brand attributes.

Contact Information:

• Address: 684 W. Baltimore St. 
Ste. #202, Detroit MI, 48202

• Office Phone: (313) 349.0007

• Who: Andy Kopietz, Principal

• Mail: andy@gooddonedaily.com

• Website: www.gooddonedaily.com

Types of clients we look for and work with:

• Non-profits & endowment-lead initiatives

• Foundations & grassroots start-ups

• Economic development initiatives

• Small Businesses & new and emerging organizations

• Organizations at the heart of social change

• Community development corporations
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Biographies of Key Staff

Andy Kopietz
Andy Kopietz is principal of Good Done Daily, a graphic 

design studio serving philanthropic, nonprofit, and civic 

organizations throughout Southeast Michigan. With over 10 

years of experience in visual communication, his leadership 

has engaged dozens of organizations in creating more 

integrated brand experiences.

From 2012-2015, he served as Director of Design at D: hive, 

a storefront welcome center located in Detroit. D: hive’s 

disruptive approach to connecting residents to housing, 

job opportunities, experiential city tours, and coaching in 

entrepreneurship galvanized thousands of visitors, small 

businesses, and community organizers. With the support of 

its staff, D: hive’s success thrived on meaningful storytelling through the design of print matter, maps, 

information graphics, small business curricula, and brand identities (see: www.gdd.is/dhive).

As a graduate and volunteer of Build Institute, A Detroit entrepreneurship program, Andy is an adviser 

to small business owners who wish to bolster a more successful approach to visual communication. 

His lectures for organizations like Main Street Alabama and Open City have focused on design as a 

persuasive tool for fostering civic engagement and creative models of placemaking throughout the U.S.
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Randall Bruder
Randall Bruder joined the Good Done Daily team in 2014, 

after graduating from the College for Creative Studies in 

Detroit. He has a simple career goal: make cool things. And, 

he gets to do that at Good Done Daily.

In the past, he has worked with Andy on many projects for 

D:hive, from lo-fi tear off posters, to high-tech interactive 

tourist mapping systems. He planned a design scavenger hunt 

utilizing Detroit’s People Mover. He designed a typeface, then 

made it available exclusively as letterpress wood type. He 

made a ridiculous data visualization book with his roommate, 

and somehow got it on For Print Only. He’s one of the founding members of the Detroit Space Program. 

And, he invented the word Rescienanthrotology.

He approaches design with a sense of play. Through a rigorous process of divergent and differential 

exploration, built on a foundation of research and ethnography, unexpected and creative design 

solutions arise. But, you have to have fun with it.
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Libby Bogner
Libby Bogner is a design thinker who brings an empathetic 

and sensitive approach to her work. She belives design is a 

synthesis of visual output, language, process, and lateral 

thinking. A graduate of the College for Creative Studies in 

Detorit, she joined Good Done Daily’s team in 2016 and works 

collaboratively with her colleagues to design print and digital 

tools for a range of clients throughout Southeast Michigan. 



Page 5

Studio Profile Who is Good Done Daily?
Staff, References, & Capabilities

Biographies of Key Staff

Kris Khoury
Kris Khoury is a full service web developer with over 16 years 
of experience helping clients create the most advanced, 
creative, and well-built web sites. His collaborative approach 
favors organizations who desire excellent design, user 
experience, and intuitiveness. Kris’s years of experience in 
software development and code engineering have taught 
him to identify and methodically mitigate bugs and other 
erroneous challenges.

^ Kris is not actually as sad as he appears in his head-shot.
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Selected Clients
• Community Foundation 

for Southeast Michigan

• New Economy Initiative

• Hudson-Webber Foundation

• Detroit Experience Factory

• Build Institute

• Downtown Detroit 
Partnership

• Midtown Detroit, Inc.

• 826michigan

• Detroit Revitalization Fellows

• Wayne State University; 
Van Dusen Lecture Series

• Little Things Labs

• Eastern Market Corporation

• Detroit 
Economic Growth Corporation

• Coalition on 
Temporary Shelter (COTS)

• D:hive

• EarlyWorks

• Slyde Restaurant Group

• GreenSpace Cafe

• Sidewalk Ventures

• Macmillan Publishers

• Flatiron Books

• Main Street Alabama

• Columbia University Press

• Wayne State University Press

References
Graig Donnelly
Assistant Vice President for Economic 

Development at Wayne State University & Chief 

Strategy Officer at TechTown Detroit 

by5914@wayne.edu 

— 

(313) 758.6040 (office) 

(313) 485.4100 (cell)

Jim Boyle
Vice President, Communications & Strategy, 

The Ralph C. Wilson, Jr. Foundation 

jboyle@ ralphcwilsonjrfoundation.org 

— 

(313) 961.6675 (office) 

(313) 610.0262 (cell)

Matt Chung
Director of Brand Strategy, 

Detroit Experience Factory 

matt@detroitexperiencefactory.org 

— 

(313) 962.4590 (office) 

(313) 355.3504 (cell)

Kailey Poort
Director of Communications & Marketing, 

Downtown Detroit Partnership 

kailey.poort@downtowndetroit.org  

— 

(313) 566.8267 (office) 

(313) 949.9770 (cell)
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Process & Approach: Visual Identity/Logo

Our process for designing brand identities (logos, printed matter and 
other media) continues to be grounded in a disciplined series of steps:

• Listening objectively to the client’s description of the problem

• Evaluating the problem in the context of current and future needs

• Defining a conceptual approach from which design development can begin

• Creating a series of design possibilities, while weeding out the merely fashionable

• Presenting the proposed design with examples of the mark in use

• Guiding effective implementation and evolution

Listening

• In listening, we ask what, exactly, makes this organization unique? How will it be perceived by its 
clients, employees, vendors, and competitors? By asking the right questions of the right people at the 
right time, a strong concept for an identity can begin to emerge. 

Evaluating

• In Evaluating, we ask questions of ourselves—and of the information we have collected: Who is the 
competition? What do they look like?, etc. 

Defining

• In defining the approach, we evaluate how characteristics such as memorability, 
appropriateness, legibility, and flexibility can work to affect the identity or logo’s impact.



Page 8

Studio Profile Who is Good Done Daily?
Staff, References, & Capabilities

Process & Approach: Visual Identity/Logo (cont.)

Creating

• In creating design possibilities, we usually produce as many as 2-3 initial concepts. Often, the 
concepts are based on pictorial symbols, words, and letters, or a combination of the three. 
Combinations of seemingly disparate elements, such as a letter-form and an image, or of two 
distinct but related images can result in a mark that is more than the sum of its parts.

Presenting

• In presenting a proposed design, we always demonstrate how it will appear in actual use. The 
mark, by itself, isolated on a white board, can be very deceptive. It is much more informative 
to show realistic mock-ups of the mark in a range of typical applications: at large and small 
sizes, in color and black and white, and in various media, from business cards to fliers.

Guiding

• In guiding effective implementation, it is clear that the mark alone can never convey 
all the dense meanings the sponsor may desire—all it can do is make a promise.
Those complex meanings can only be created over time, and most of them are created 
by the actions of the organization: their products, services, and relationships.

This creative approach succeeds best when the people with whom we work know themselves, and come 

to us with clear direction. The first necessity in creating any kind of logo or identity, whether social, 

political, personal, or corporate, is to know where you come from, what you stand for, and where you are 

headed—exactly the kinds of information we look for in the first stage of every project. 
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Process & Approach: Web Development

We have a clearly established process for putting together a site that 
makes sure you get exactly what’s required for an effective online 
presence. In a typical build, this consists of the following 5 stages: 

Requirements Gathering

1. This is about making sure we understand exactly what your organization wants from its website, and 
it works best if the requirements gathering phase is completed face to face. Utilizing the results of 
these meetings our team will put together a “wire-frame”. This skeletal draft serves as both the basis 
of the agreement between the two parties and a blueprint for the future of the site. 

Site Architecture

2. This is about thinking through the structure of the site from the user’s point of view to produce a 
definitive site map. The aim should be to minimize the number of clicks before any given user arrives 
at what they are looking for. 

Visual Concept

3. Once the architecture has been agreed upon, the next step is to establish the look and feel of the site. 
We’ll use the information already gathered to produce clean and expressive designs that demonstrate 
the ethos of your organization in clear visual language. 

Production

4. Once the visual concept and site architecture are in place we can begin producing the graphical 
templates. These designs are then turned into an HTML wire-frame. That’s a site you can click 
around, but which doesn’t do anything more than that. 

Development

5. The last step in the process is the development of the functioning website. It is at this point 
that the more complex programming is completed. The work will be carried out on one of our 
development servers and successive iterations will be available for you to test and review.
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